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What is Social Media?

ÅMedia distributed through social interaction, using the Internet

ÅBroadcast media monologues  to social media dialogues



Gaining Momentumé

Å60% of Americans are using social media

Å373 million people ïexpected to reach one 

billion by 2012

Å59% interact with companies online

Å93% believe companies should have a social 

media presence



The Impact
Å3,000,000

The average number of Tweets per day on Twitter.

Å100,000,000
The number of YouTube videos viewed per day.

Å1,000,000,000
The amount of content shared each week on facebook.

Å3,600,000,000 
The number of photos archived on Flickr .

Å5,000,000,000
The number of minutes spent on facebook each day.



Think of our program as é
The place where Dairy Farmer and Product 

Image meets Social Media



Audiences
ÅPrimary: Consumers, age 17-

29, who spend time online

ïInterested in learning more about 

on-farm practices to support their 

dairy purchasing decisions

ÅSecondary: Any dairy 

consumer, who spends time 

online and seeks information 

on dairy 



Social Media Focus

Åwww.dairyfarmingtoday.org

Åfacebook

ÅYouTube

ÅBlogs

ÅTwitter

ÅmyDairy

http://www.dairyfarmingtoday.org/






facebook Updates



Dairy Farming Today on YouTube



YouTube ïGilmer Dairy Farm 


